Social Media 101

How to use it to grow your business

[SLIDE 1: TITLE] Hello everyone, welcome to Social Media 101 - where we will
learn about a few social media platforms, how they are useful for business
advertising, and why they might make sense to incorporate into your marketing
strategy.

Before we begin, | want to get a read on the room: Let’s go around and introduce
ourselves and say how comfortable you are using social media currently — for
personal or for business?

INTRODUCTORY & GENERAL LINKS

Social Media: Definition, Importance, Top Websites and Apps:

https://www.investopedia.com/terms/s/social-media.asp

e Provides simple definition of social media, relevance to businesses,
and the major uses of the various sites and apps

How to Use Social Media to Grow Your Business:
https://www.investopedia.com/use-social-media-to-grow-business-
8391642




e Article about the benefits of leveraging social media to grow your
business.

What Social Media Advertising Is, How It Works & What It Costs:

https://fitsmallbusiness.com/social-media-advertising/

e A brief overview of Social Media ads and best indicators for how the
process works for your business

10 Best Paid Social Advertising Platforms for Small Businesses:

https://fitsmallbusiness.com/best-paid-social-media-advertising-platforms/

e This site explains the chart on slide 43 of the Social Media 101
presentation and has extremely comprehensive lists of each of the
platforms and their pros & cons




Social Media Platforms: What are they?

Social media platforms are websites to which people, businesses, and
organizations share ideas and information about their lives, products, and
events.

The use of social media can increase business through direct engagement
with customers and targeted advertising
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[SLIDE 2: DEFINITIONS] First, let’s define some terms - Social media platforms
are websites that connect people, businesses, and organizations and give space
to share ideas and information with one another. For businesses, this is key to
engaging customers and directly advertising to users.

In this presentation, we’ll walk through 4 major platforms: LinkedIn [CLICK],
Facebook [CLICK], Instagram [CLICK], and X formerly Twitter [CLICK]. Each of
these has a large user base and established advertising methods for businesses
to take advantage of.

After we've looked at the platforms and I've made the case why your business
should be on them, I'll talk about advertising and pricing as well as the platforms

which might have better return on your investment.

Finally, we’ll end with questions and a walk through on posting to a platform.




Some Social Media Terms

e “Tagging” - term used to say you are connecting your post to another
wider audience

e "“@" - used to tag other profile
EX. To tag Newmarket BID, you'd type “@newmarketbid” which will link to our profile

e "#"-used to tag ideas or communities

ncte thatchow rectatirante vai'd tv
USLS Uil Sniv °oSwa TS, you G

EX.Tolink to otherp hatshow restaurants, you'd type “# uran nnectyour

post

You'll hear me say a few terms that relate to how | talk about connecting your post with
people or other categories within the social media platforms.

| use the word “tagging” by which | mean you are in some way connecting to another
person or an idea or wider community. To do this you’ll use two symbols, the at sign and
the pound sign, called “hashtag” in modern slang.

Use the “@” (at) symbol when you are trying to tag, or connect, with another profile. Use
the “hashtag” which is the signified by the pound sign to add your post to a wider
community of posts on the platforms.




Linkedin

[SLIDE 3: LINKEDIN(TITLE)] We're beginning with LinkedIn because it is the best
social media platform for businesses to connect with other businesses.



‘. N rket Busi I District (BID)

P!

A successful day at the BID! We had a Back2Work participant obtain his driver's

o
license and a group, hosted by the Faith Leaders for Housing Justice, went on an
excursion to the New England Aquarium!

|

Media platform that targets working
professionals and used as a network for
businesses, employers, and employeesto
connect

Q- (5 Like & Comment r:_j Repost

Organic impressions: 273 Impressions Preview results

[SLIDE 4: LINKEDIN(DEFINITION)] This platform’s draw for businesses is the wide
network of other organizations and working professionals who would be ideal
connections to expand your business’s visibility and brand recognition.




LinkedIn

60%

Main demographicis 60% working
professionals who are between 25-
34 yearsold

Used to promote themselves and
i their businesses

[SLIDE 5: LINKEDIN(DEMOGRAPHICS)] As mentioned, the primary users of LinkedIn
are working professionals between the ages of 25 and 34 [CLICK], making up nearly
2/3rds of the users. This pool of people on the platform makes for an excellent
space to target ads towards building networks, connecting to other similar
businesses, and exposing your brand to users who are local to your area and may
be interested in your products or services. (IMAGE:
https://www.statista.com/statistics/273505/global-linkedin-age-group/ )




15,781 followers

. Institute for Nonprofit Practice
54-®

LinkedIn

Structured like Facebook, itis typicallyused to
update about

Thank you to all who joined us for this year's Art of Leading for Good event at
the Pucker Gallery in #Boston! It was an inspiring evening featuring a powerful
conversation with civil rights activist Evan Milligan and moderator Marc S|

e businesseventsor achievements,

S Changemaker

S Awards

CeO Aliyah Granger and 47 others 10 comments - 7 reposts

“ v (5 Like & Comment [:j Repost 1 Send

[SLIDE 6: LINKEDIN(EXAMPLE 1)] If people initially mentioned having a Facebook,
lean on this. LinkedIn is structured like Facebook in that it offers space for text and
photos, videos, or links to be a part of the post. Content of the posts typically
include 1. Celebrating events or achievements. Here we see an organization
highlighting award winners at one of their events.



LinkedIn

Structured like Facebook, itis typicallyused to
update about

e businesseventsor achievements,

e articlesor longerinformational posts,

0 Lydia Vainauskas reposted this

i Destination: Home
% 1 624 followers
2w « Edited
“It's not rooted in policy or research or data that this is an effective strategy in the

absence of affordable housing.” Jennifer Loving

'H" 1 San José Council Approves Budget, with "Historic' Shift in
W8 K& Unhoused Spending | KQED

kqed.org

CUO«

“ v (5 Like @ Comment r:j Repost 1 Send

[SLIDE 7: LINKEDIN(EXAMPLE 2)] 2. Longer articles responding to changes in the
industry. This is an example from a business responding to local government

decisions about their industry.
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[SLIDE 8: LINKEDIN(EXAMPLE 3)] And 3. To convey major changes to the business
itself. Another example might include posts about a business acquiring another
company or open job positions at the organization.




How To Use LinkedIn For

Why use LinkedIn
Create an
e Build your business network attract]
LinkedIn Page
o Excellentway to connect business to
business o
Optimize
_ [V g RN DR SR U PR
L T\ECP UpUdLCUUIIIIIUUbLly 1EW>S

LinkedIn Page

o Follow people who post about trendsin

your industry
Connect 3 Talk & Engage

e Buildyour brand with your 0 (3 with your

Audience he W Audience
o Reachotherswho areinterested in your

content and product
Develop your - Prepare a

LinkedIn o 4 long-term
Network Strategy

[SLIDE 9: WHY USE LINKEDIN] The reason why | highlight LinkedIn first is because it
is made for businesses to build their network, keep updated on industry trends, and
build your brand with other companies and those interested in your product.
(IMAGE: https://digitalcreativemind.com/how-to-use-linkedin-for-your-
business/ )




Advertising on LinkediIn

Cost-benefitisin line with
other platforms

o Targeted reach to audiences
thatdon’t break the bank

Flexible ad options

Sponsored Content Sponsored Messaging

Media-rich ads that appear In targeted members’ Linkedin feeds on desktop,  Direct messages sent to your target audience through Linkedin Messaging.
tablet, and mobile devices

o Can setyour own ad pricing
to keep on budget

Dynamic Ads Text Ads

Personalized ads at scale based on people’s Linkedin profile data, such as Self-service, pay-per-click desktop ads that you can create in minutes.
ompany name or job title.

[SLIDE 10: ADVERTISING ON LINKEDIN] While LinkedIn may not have the
expansive number of users like Facebook, the people who would be reached by
your business’ ads are more likely to be people who would engage with your
products or services.

Additionally, the ads on LinkedIn are flexible and fit to your business brand style,
budget, and desired engagement.

Follow up links: https://digitalcreativemind.com/how-to-use-linkedin-for-your-
business/ (IMAGE), https://www.virtualsocialmedia.com/roi-of-linkedin-
marketing/ (general & ROI)




Facebook

[SLIDE 11: FACEBOOK(TITLE)] The next platform we will look at is the most popular
social media platform, Facebook. Most of you have said you are familiar with it so
let’s see what it can do for your business!



Facebook

One of the most popular platforms to share
L 1. Andrew Station
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[SLIDE 12: FACEBOOK(DEFINITION)] As we mentioned, Facebook is the most
popular and prevalent social media platform. Owned by the parent company,
Meta, Facebook is used to share life updates, thoughts and opinions, and photos
and videos.

It is useful in reaching a wide audience of users about any updates about your
business or to highlight events coming up.




Facebook

While 24% of users are 25-34,
nearly 60% of usersare 35+
meaning the user base is older
than other platforms

[SLIDE 13: FACEBOOK(DEMOGRAPHICS)] The spread of user-ages is much wider
compared to the other social media platforms. While 24% of users are ages 25 to
34, [CLICK] nearly 60% of other users are older than 35, suggesting that most
Facebook users are older adults.

These users find their community by connecting with others across shared
interests. (IMAGE: https://www.statista.com/statistics/187549/facebook-
distribution-of-users-age-group-usa/ )




. South End Community Board

y Steve Fox
Facebook o
Income, Urbanicity Influence Perceptions of Factors that Shape Health

A NEW GLOBAL STUDY FOUND THAT HIGHEST-EARNING PEOPLE VIEW GENETICS AS THE
MOST IMPORTANT FACTOR FOR THEIR HEALTH, WHILE LOWER-INCOME PEOPLE MOST

H VALUE SOCIAL SUPPORT. URBAN RESIDENTS PRIORITIZE HEALTHCARE, WHILE
b Wlde use Of FacebOOk groups to form NONURBAN RESIDENTS ALSO BELIEVE SOCIAL SUPPORT PLAYS THE LARGEST ROLE IN
communityacross distances onshared TR,
. By Jillian McKoy
interests such as June 28, 2024

Robust research shows how determinants such as income and environment influenc... See more

[8]

Moms who cook & share recipes

8]

Train enthusiasts

8]

South End of Boston residents

e Usedto connectwith others, share best
practices,and keep updated on local
news

Income, Urbanicity Influence Perceptions of Factors that Shape Health

global study found that highest-earning people view genetics as the most important fa

[SLIDE 14: FACEBOOK(GROUPS)] Facebook has developed an excellent way to
stay in community with others even across distances, industries, and unites in
these Facebook groups. These groups can be made for many different shared
interests such as Mom’s Who Cook, [CLICK] Train Enthusiasts, [CLICK] or
residents of Boston’s South End neighborhood.

These groups become a shared identity and offer online community and space to
share with others on topics related to those groups. As businesses, you want to
find groups that are aligned with your products, services, and location and join
them. This will build your brand with a core set of people who would be most
likely to engage with your business.




Why use Facebook

m- e Largestnumber of usersin US and
world

Most popular social
networks worldwide as of
April 2024, ranked by
number of monthly active
users (in millions)

[SLIDE 15: WHY USE FACEBOOK (USER NUMBERS)] What | want to argue for the
next couple slides is Why you should use Facebook in your marketing strategy. First
and foremost, [CLICK] has the highest number of users in the world. The sheer
number of people who use it makes for an extremely rich audience for your
business to tap into and reach with advertising.

LINK: https://www.businessnewsdaily.com/2534-facebook-benefits.html
IMAGE:https://www.statista.com/statistics/272014/global-social-networks-
ranked-by-number-of-users/




Why use Facebook

e Canuse Facebook support toois and
schedule posts, building brand
consistency and visibility

o0 Planner
Plan your marketing calendar by creating, scheduling, and managing your content
Week Mont < Today June 2022 Conter
Sunday Monday Tuesday Wednesday Thursday Friday Saturday
I
— + 2 3 4
O 7:00 AM © Memorial D. forld Bicycle D
0 Memorial ay B Schedule post 0 worl icycle Day
BJ 3:00 PM 0 O National Donut
® Schedule story
=] =4 Schedule Ad
. 5 6 7 8 10 n
0 World Environme
L=

[SLIDE 16: WHY USE FACEBOOK (CALENDAR)] The second reason | find Facebook
an excellent tool to use for marketing is the calendar function to plan posts or ads.
This helps to maintain a steady presence, gain insights and tips from the integrated
support tools in Facebook, and be able to go back and look at your posts and ads.

LINK: https://www.businessnewsdaily.com/2534-facebook-benefits.html
IMAGE: https://www.statista.com/statistics/272014/global-social-networks-
ranked-by-number-of-users/




Why use Facebook

- S

e integratesweil with other platforms

Send audiences Place ads on Facebook, such as Instagram
using the Facebook Configure ads in Instagram, Messenger,
Marketing API Meta Ads Manager WhatsApp, and more

Q Q '
O ©
ﬁ! B e°

FACEBOOK RUN ADS ACROSS
MARKETING API 00 Meta PLATFORMS

[SLIDE 17: WHY USE FACEBOOK (INTEGRATION)] I'll talk more about this in a future
slide, but Facebook is owned by Meta which also owns Instagram. The Meta
Business Suite makes it nearly seamless to cross advertise on multiple platforms
using the one hub of the Business Suite - including that post and ad-planner tool in
the previous slide.

LINK: https://www.businessnewsdaily.com/2534-facebook-benefits.html
IMAGE: https://www.statista.com/statistics/272014/global-social-networks-
ranked-by-number-of-users/




Advertising on Facebook

Peet's Cotfee
Cotfee for Coffee People Busmess for SALl

Use of the Facebook Marketplace to run ads and sell products

[SLIDE 18: FACEBOOK MARKETPLACE] There are so many options for advertising on
Facebook. One place that gets a lot of traffic from people who are looking to buy or
sell is on Facebook Marketplace. As you can see there is a wide variety of offerings
and space for promoted ads.

LINK: https://www.businessnewsdaily.com/2534-facebook-benefits.html
IMAGE: https://www.statista.com/statistics/272014/global-social-networks-
ranked-by-number-of-users/




Advertising on Facebook

Q.

e Wideaudiencereach &targete

audiencetools Goal X
e Flexibly schedule, budget, and type of o "
advertisement
m Get more leads
e Excellenttrackingtools B Sotmer
‘ Get more web
() G €55GeS
oy et more Page likes

[SLIDE 19: ADVERTISING ON FACEBOOK (WHY)] To sum up, Facebook has a wide
audience and a way to target smaller audiences by way of community groups. It
also boasts great flexibility and strong support tools in how to schedule and budget
your advertising. Third, the insights and tracking of how your post and ad was
engaged by users is extremely helpful in refining your next campaign.

22 Benefits of Facebook Ads to Inspire Your Next Campaign:
https://www.singlegrain.com/blog/benefits-of-facebook-ads/
- List of reasons to use Facebook ads and how those benefits help your
business.

Mastering Facebook Ad Copy: 7 Tips to Maximize Conversion Rate:
https://www.singlegrain.com/copywriting/8-facebook-ad-copywriting-tricks-to-
maximize-conversions/

- Deep dive into the anatomy of several types of Facebook ads

How to Get the Cheapest Facebook Ads Without Sacrificing Quality:
https://www.singlegrain.com/blog-posts/pay-per-click/how-to-get-the-
cheapest-facebook-ads-without-sacrificing-quality/

- Tips on how to get the best bang for your buck on Facebook Ads




Instagram

[SLIDE 20: INSTAGRAM (TITLE)] The next social media platform is Instagram. |
paired this up with Facebook as it is owned by the same parent company and they
integrate well - especially in cross-posting using the calendar feature.



dorchesterbrewing « 2d
Dorchester Brewing Company
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I n s ta g ra m 07/13 - Beer Garden At Unity Cup Opening Day
=, 07/14- LesbianNightLife Tea Dance
07/15 - Murder Mystery Trivia With Quirk Events
07/20 - DBCO 8TH ANNIVERSARY PARTY

Social Media platform to share photos and 07/25 - It's A Date Comedy Dating Show
videos 07/27 - Wythe Vinyl Pop-Up
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- Posts: permanentpictures andor 07/30 - Paint N Pour With Rahim Gray

videos on main page
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® 30 likes
dorchesterbrewing We hope you had a wonderful 4th!... more

comment
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[SLIDE 21: INSTAGRAM (DEFINITION)] Instagram is a social media platform that is
mainly for the sharing of photos and videos. Where in LinkedIn and Facebook, text
of the post took the most priority - On Instagram, [CLICK] the picture is what

speaks.




Instagram

Social Media platform to share photos a
videos

Story posts: temporarytimed pho

video thatlasts for 24 hours; highli
at the top of the main page

dorchesterbrewing Following Message ‘R oo

201 posts 21.9K followers 2,885 following

Dorchester Brewing Company
@ dorchesterbrewing

Boston brewery & tap room.
Sun&Monc11:30am-9pm, Tues-Thurs: 11:30am-10pm, Fri-Sat: 11:30am-11pm

& linktree/dorchesterbrewing

necatboston mandmbbq

[SLIDE 22: INSTAGRAM (STORIES)] In addition to picture posts that appear on

the main page of the account, there is a “story” function which is a temporary

post that lasts for 24 hours. This is utilized to highlight time-sensitive events or
deals. In this example, Dorchester Brewing Co. is highlighting its July events.

You can find stories at the top [CLICK] of the accounts main page. For example,
Dorchester Brewing Co. has five titled stories that you can expect will be updated
as new merch or events come up. This function is a great way to keep people
coming back to your page to check on new items or upcoming sales or events.




Instagram

Social Media platform to share photos
andvideos

Reels: video contentonly; less
serious or informative content

[SLIDE 23: INSTAGRAM (REELS)] The next great use of Instagram is in videos -
called “reels.” Like the main page, these videos are permanent on the account,
but engage the audience in a different way than static photos or a temporary
post.

Examples might be a funny use of the product you’re selling or real customers
using your services. This is meant to be a way to engage with your audience and
build up the likability of your business.



Instagram

New uses include searching for topics and
findinginfluencers or brands that have
more information

Best boston restaurants

N

For example, searching “Best Boston
restaurants”in Instagram will populate
the user’s feed with examples from :
local restaurants

Dollar ovsters?
In this economy?

[SLIDE 24: INSTAGRAM (SEARCH)] Instagram is being used, not just to post
information, but also as a way to find information. It has a search function that
allows you to see curated content best-fitting your search criteria.

In this example, | put in “Best boston restaurants” which yielded these results. If
you’re paying for advertising and building your brand, optimizing how your
business comes up in search results is a great way to drive engagement and
visibility.



Instagram @)

30.8%

30.3%

Demographics of Instagram users are
widely much younger, with 16-34 year olds
counting for 2/3rds of the user base

15.7%

[SLIDE 25: INSTAGRAM (DEMOGRAPHICS)] The users of Instagram are widely
younger than most of the other media platforms. While Facebook has nearly 60% of
users 35 years or older, Instagram has over 60% of users [CLICK] under 35. This is
another reason why a coordinated media strategy that takes advantage of both
Facebook and Instagram is suggested to best reach a wide audience.

IMAGE: https://www.statista.com/statistics/325587/instagram-global-age-
group/




Why use Instagram

e 3rdlargestuserbase (after Facebook L 005
and YouTube)  — |
e Integratesverywellwith Facebook e — o

o Cross-postingis easy and encouraged

e Whenused as a search engine, posts
canact like ads

o  Optimize posts with hashtags and
tagging profiles to boost visibility

" Most popular social

« networks worldwide as of
. April 2024, ranked by
number of monthly active
users (in millions)

[SLIDE 26: WHY USE INSTAGRAM] As the 3rd largest social media platform [CLICK],
with excellent integration with Facebook, Instagram is an excellent place to build
your brand. It’s also extremely useful to drive engagement by optimizing how your
business pops up and with the use of influencers to boost visibility.




Influencers on Instagram

WHICH CONTENT FORMATS DO YOU FIND

Use influe!'\cers to drive.engagement, reacha EFFECTIVE FOR INFLUENCER MARKETING?
wider audience,and build your brand

Brands payan average of $1,311for a voutube video [N, =<+
sponsored Instagram postand $2,784 for an nsagramviceo [ 5+
Instagram story. You can use a rough Blog Post | | 36%
estimateof $100 per 10,000 followers to set - am
your rate Facebook Video 22%
Tweet 18%
Facebook Live [N 14%
YouTube Live [JJJ 10%
other [ 6%

Twitch Livestream . 5%
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o

[SLIDE 27: INFLUENCERS ON INSTAGRAM] Think of influencers like lobbyists or
trusted advisors whose opinions bear more weight than your average

Joe. Influencers on Instagram are people or profiles with a significant number of
followers who trust their takes on products, services, or brands. The scope of
influencers can range from “mega-influencers” or celebrities who have over a
million followers to “nano-influencers” with 1,000 - 10,000 followers.

Instagram is the ideal platform to partner with these influencers as it is useful for
businesses to lean on their audience to drive visibility. Businesses that are
looking to grow their brand locally would do well to look into more locally-based
influencers as their audiences are more likely to also be local.

Typical smaller businesses might pay $1-5,000 on influencers as it fits their social
media strategy with the most bang for your buck coming with posted content on
your and their main page, stories - those temporary posts, and reels - the video-
only content of Instagram.

The Ultimate List of Influencer Marketing Statistics and Trends For 2024:
https://www.founderjar.com/influencer-marketing-statistics/




e Mega-influencers are famous social media stars with more than a
million followers.

e Macro-influencers are influencers with a following of between
100,000 and a million.

e Micro-influencers are individuals with between 10,000 and
100,000 followers. Despite having a little fanbase, they have a
high level of authority. According to Mediakix's research,
marketers should concentrate their influencer marketing efforts
on micro-influencers rather than well-known figures with large
audiences with low engagement.

e Nano-influencers are individuals with less than 10,000 followers
who have significant influence in a relatively small specialty.
Don't exclude these when selecting the ideal influencer for your
campaign. With an engagement rate of 5%, nano-influencers
outperform even mega-influencers.

The Ultimate Guide to Instagram Influencer Marketing for Brands:
https://blog.hubspot.com/marketing/instagram-influencer-marketing
Gives an overview of Instagram marketing with special emphasis on
influencers and gives the definitions of the scale of sizes:

e Nano-influencers: 1,000 - 10,000 followers

e Micro-influencers: 10,000 - 100,000 followers

e Macro-influencers: 100,000 - 1 million followers

e Mega-influencers/Celebrities: 1+ million followers




Advertising on Instagram

[ PR S S P
L] LIKE FaCeDOO0K:

o Wide audience reach & targeted
audience tools
o Flexibly schedule, budget, and type of
advertisement
C\ S o Excellenttracking tools
@ e Startsmall, learnwhatworks bestfor

your product, build from there
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[SLIDE 28: ADVERTISING ON INSTAGRAM] If you’re not looking to utilize an
influencer right away, you can easily take advantage of the ads-manager for
Instagram.

Like Facebook, Instagram Ads have a wide reach and capacity to target audiences
within the business manager. You can adjust the ads to your budget and timeline
and be able to track your results.

What is particularly nice is that businesses can start small, learn what works for
your budget and schedule and then build off of your preferences from there.




Meta Business Suite

Thisis an integrated option for your ON) it
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[SLIDE 29: META BUSINESS SUITE] The Meta Business Suite is the hub where you
can manage your business’ ads on both Instagram and Facebook. It is a vital tool
for organizing, planning, executing, and reporting on your ad campaigns.

This Suite can also help in your posts as well, not just in planning ads. If you add
in Instagram and Facebook, reaching out to a wide audience in numbers and in
ages, you have yourself set up for much more brand visibility.

Meta Business Suite Scheduler Vs Third Party Schedulers — Everything You
Need to Know for B2B Social Media Marketing:
https://contensifyhg.com/blog/meta-business-suite-scheduler-for-b2b-
businesses/
- The pros & cons of using the integrated Meta Business Suite for
scheduling posts / ads and pros & cons of a third party app




X (formerly Twitter)

[SLIDE 30: TWITTER (TITLE)] The fourth and final platform we will be discussing is X,
formerly Twitter. This social media platform is useful for quicktime announcements,
however, it may not be the most effective option as the other 3 platforms. Still
useful! Just perhaps not as efficient.



X (formerly Twitter)

B e e e esttogacsen Media platform thatis primarily text-based,
. Check although photos and videos have become
iNF@GWﬁHng more widely used
T 1Y,
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[SLIDE 31: TWITTER (DESCRIPTION)] This media platform began as primarily limited
text-based posts which has since incorporated photos and videos as it has grown.




Blue subscribers with a
verified phone number will
get a blue checkmark once

approved.

X (formerly Twitter)

e Uses arebestutilized asa paying “blue
checkmark”user; or in purchasing ad D R e oo mentisns snd
search
space to boost brand awareness

o “Blue”is $7/mo if boughtannually, S——
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boughton an iOS device

COMING SOON
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Limited time offer: $8.00 USD/month

[SLIDE 32: TWITTER (BLUE)] The use of X, formerly Twitter, is best optimized with
what is called “Blue” where the user pays a monthly subscription to gain access to
more features, prioritized spots in the “timeline” — by that | mean, the algorithm
will put your posts in front of more people— and you pay for more visibility.

This “blue” option is a potentially cost-effective way to overall improve your
organization’s visibility among other users without having to purchase specific ads.



V2
X (formerly Twitter) m

36.6%

Over 70% of users are 18-34 and
capture awide variety of views,
interests, and topics

[SLIDE 33: TWITTER (DEMOGRAPHICS)] The user-base of X, formerly Twitter, is
predominantly in the [CLICK] 18 - 34 age range, accounting for over 70% of users.
This is however, a dwindling user-base as the change in management a couple
years ago has led to a tumultuous relationship between companies and leadership.

IMAGE: https://www.statista.com/statistics/283119/age-distribution-of-global-
twitter-users/




Why use X (formerly Twitter)

e Good for businesses that have timely
updates: For example,afood truck that
has multiple locations

e Using"RIup"ran hoost visihilitvat a ‘

Blue” can boost visibilit yata
relatively low cost

[SLIDE 34: WHY USE TWITTER] The businesses looking to use X, formerly Twitter,
would be ones who might have news-worthy announcements or have the need
for timely updates. For example, a food truck that moves around the City might
utilize the platform to update its followers of its current location.

Additionally, the “Blue” subscription gives users a boost in visibility and
discoverability. Used in conjunction with more informal or funny posts,
businesses can be seen by more people.




Advertising on X (formerly Twitter)
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[SLIDE 35: ADVERTISING ON TWITTER] Using ads on this platform is great for
location-based advertising. It can target users in the same city which can help
build your brand awareness to folks most likely to come to your storefront.

Another advantage is a less competitive ad market. Although this is because less
advertisers are using the platform due to the current owner of the platform
having a strained relationship with bigger advertisers, it does open up the
opportunity for other businesses.




TikTok?

e Not covering TikTok today, due to the
ambiguous nature of the United States
banon the app, butit is one of the most
popular and fastest growing sites for
younger audiences

C
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[SLIDE 36: TIKTOK?] There is another fast-growing social media platform, TikTok,
which we will not be discussing today due to its current ambiguous status as a
usable platform in the United States.

If there is interest, | will cover it more in-depth in a follow-up presentation, but
I'm leaving it out today to focus more on our other 4 platforms.




Using Al in Social Media

We won't go deep into this, butif thereis
interest we will address this topic!

Some platforms alreadyhaveAl integrated
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[SLIDE 37: Al IN SOCIAL MEDIA] | am also not touching too deeply the topic of
A.l. in social media. Again, | would love to go more in depth in a later
presentation as it is a very fascinating topic.

Very basically, Artificial Intelligence is already being integrated in the social
media platforms we’ve discussed. They help target and optimize your ad reach
and can be used as a tool in creating posts.

Al in S